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Climate services 

SCIENCE 
COMMUNITY USERS 

• Policy-makers 
• Public sectors 
• Business sectors 

• Climate modeling 
• Climate observations 
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Climate services 

SCIENCE 
COMMUNITY 

INTERMEDIARY 
PROVIDERS USERS 

• Research community in 
climate services 

• Emerging market in 
climate services 
 

• Climate modeling 
• Climate observations 

 

• Policy-makers 
• Public sectors 
• Business sectors 
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CLIMATE SERVICE ADDED VALUE 

• User-defined information 

• User Interface Platforms 

• Knowledge transfer 

• Performance assessment 

Knowledge 

• Bias adjustments 

• Skill and Reliability 

• Climate indices 

• Impact models 

RESEARCH ADDED VALUE 

Information 

From Climate science to Climate services 

 

• Observations 

• Climate predictions 

• Climate projections 

• Climate variables 

 

 

CLIMATE 
SCIENCE 

Data 
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Profiling a climate services team 

Data Information Knowledge 
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• Face-to-face meetings 
• Sector conferences 
• Present climate predictions and understand user’s doubts 
• Climate services research community interaction 

Manager PhD Post-Doc 
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Climate Data 

Cortesi et al. Weather regimes as a tool to validate seasonal forecasts (in prep) 
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Profiling a climate services team 

Data Information Knowledge 
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• Find the gaps in user understanding 
• Improve/translate scientific explanations to 

user-specific vocabulary 
• Communication material (fact sheets, 

outlooks) 
• All types of dissemination and user-

engagement material (leaflets, videos, 
multimedia…) 
 

Manager Communication 
specialist PhD Post-Doc Technical 

expert 
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Climate information 
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Profiling a climate services team 

Data Information Knowledge 
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• Systematic approach to 
users 

• Quantitative assessments 
of user-engagement 
measures 

• Analyse and publish the 
lessons learnt in our 
experience in climate 
services. 

Manager Communication 
specialist 

Social 
scientist PhD Post-Doc Technical 

expert 
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Reaching users 
in Innovative 
ways 
 
Weather roulette 
app 
 

Climate knowledge 

User engagement practices (workshops, 
focus groups, interviews, surveys 
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Climate knowledge 

www.seasonalhurricanepredictions.org www.project-ukko.net 
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Profiling a climate services team 

Data Information Knowledge 
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2 1 1 1 2 

1 1 
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67% 75% 

1 1 2 
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60% 50% 

1 1 2 2 
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Manager Communication 
specialist 

Social 
scientist 

Visualisation 
team PhD Post-Doc Technical 

expert 
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• Designer feedback on data visualisation (figures, color scales, etc) 
• Development of advanced data visualisation platforms 
• User interface evaluations (e.g. eye tracking) 
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Conclusions 

Data Information Knowledge 

Knowledge Information Data 

2. Climate services can’t afford following a unidirectional path. More importantly: 
creating a climate service is not even a linear process. 

1. Multidisciplinary teams allow multiple perspectives and problem-solving 
approaches. Distributed teams have very steep learning curves, it requires a lot 
of effort and time, and are not always easy to manage and facilitate.  

Only by doing things different you can find different solutions 

Managers Communication 
specialists 

Social 
scientists 

Visualisation 
team PhDs Post-Docs Technical 

experts 
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Thank you! 
 Isadora.jimenez@bsc.es 

@isadorachristel  
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